


Aim of the program: Need for responsible content creation stressed. Arts 

College Rajahmundry organises video production workshop for 

students.  

   Principal Dr. Ramachandra exhorts students to learn social media 

strategies, viral marketing techniques. 

 Objectives of the program:  The Government College (A), 

Rajamahendravaram organised a workshop titled ‘Vision to Viral: 

Student Video Production’ here on Friday. Speaking after inaugurating 

the workshop, College Principal Dr. Ramachandra R.K. emphasised that 

students should not consume content but should know how to produce 

responsible, professional content. He exhorted students to learn social 

media strategies, viral marketing techniques, and ways to grow their 

digital presence, which are valuable skills for both personal branding 

and potential career paths in content creation, social media 

management, or digital marketing.

  Dr. D. Chenna Rao, Lecturer in Chemistry, Government Degree 

College, Yeleswaram and B. Venkata Rao, Lecturer in Chemistry, 

Government College (A), Rajamahendravaram, were Resource Persons 

for the workshop and Dr. B. Prathima, Stream Coordinator, Management 

Programs, Government College (A), Rajamahendravaram acted as a 

convenor of workshop. 

  In the first session, Chenna Rao has explained to the students about 

innovative strategies for creation of Learning Management System 

(LMS) content and provided hands-on training on multimedia integration 

and interactivity tools through Artificial Intelligence (AI). 

  In the second session, Sri. B. Venkata Rao, an expert in content 

creation, has inspired the students to turn their creative vision into reality 

by using various video production skills. 

   Program Outcome: Addressing the students, Dr. Prathima has stated 

that video production has become an essential communication tool 

across various fields such as education, entertainment, marketing, etc. 

“Learning video production can enhance students' ability to tell 

compelling stories, present ideas, and build personal or professional 

brands,” she emphasised.
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